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OF RESPONDENTS RECALLED SEEING A RECALL RATE FOR BILLBOARDS.
DIGITAL BILLBOARD IN THE PAST MONTH. HIGHER THAN OTHER ADV. MEDIUMS.
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OF CONSUMERS OFTEN LOOK AT
THE MESSAGES ON ROADSIDE BILLBOARDS,
INDICATING HIGH ENGAGEMENT RATES.
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STATISTICS OBTAINED FROM MULTIPLE SOURCES: WINSAVVY.COM « VIAMARK. COM < NIELSEN « NEWSROOMAAA.COM



